
Mizoram University : B.Com Course 2400 marks 

Semester Marks Subjects 
Exam 
Hours 

Maximum Marks 

Sem. end 
Exam 

Cont. 
Assess.  

Total 

I 400 

C 101 : English Paper – I  3 75 25 100 

BC 101 : Business Environment 3 75 25 100 

BC 102 : Business Organisation & Management 3 75 25 100 

BC 103 : Financial Accounting – I  3 75 25 100 

II 400 

C 202 : English Paper–II  (Business Communication) 3 75 25 100 

BC 204 : Business Regulatory Framework 3 75 25 100 

BC 205 : Cost & Management Accounting 3 75 25 100 

BC 206 : Principles & Practice of Banking 3 75 25 100 

III 400 

C 303 : Language Paper (MIL) 3 75 25 100 

BC 307 : Principles & Practice of Insurance 3 75 25 100 

BC 308 : Functional Areas of Business 3 75 25 100 

BC 309 : Business Economics 3 75 25 100 

IV 400 

C 404 : Environmental Studies 3 75 25 100 

BC 410 : Entrepreneurship (with project work) 3 50+25(p) 25 100 

BC 411 : Industrial and Company Law 3 75 25 100 

BC 412 : Quantitative Techniques 3 75 25 100 

V 400 

BC 513 : Computer Applications in  
                Business 

Theory 3 55 15 70 

Practical 3 20 10 30 

Total  75 25 100 

BC 514 : Taxation 3 75 25 100 

BC 515 : Indian Financial System 3 75 25 100 

BC 516 F/M/E : Optional Paper – I  3 75 25 100 

VI 400 

BC 617 : Auditing 3 75 25 100 

BC 618 : Financial Accounting – II  3 75 25 100 

BC 619 : Corporate Accounting 3 75 25 100 

BC 620 F/M/E : Optional Paper – II  3 75 25 100 

 

 Duration of a period is 1 hour. 

 The syllabus of each paper is divided into five units. 

 The contact hours for each paper shall be a minimum of 50. 

 Some examples of skill development activities to be assigned to students are mention in case of certain 
papers. This carries 5 marks (included in Continuous Assessment). 

 
Optional Groups and Papers: 
First Paper (BC 516 F/M/E) of either group will be part of the Fifth Semester and Second Paper (BC 620 F/M/E) will be 
part of the Sixth Semester. 
 

Finance 
 BC 516 F :  Financial Management 
 BC 620 F : Capital Market Operations 
 

Marketing 
 BC 516 M :  Principles of Marketing 
 BC 620 M : Agricultural & Rural Marketing 
 

E-Commerce 
 BC 516 F :  Internet & WWW (Theory: 70 marks; Practical: 30 marks) 
 BC 620 F : Essentials of E-Commerce (Theory: 70 marks; Practical: 30 marks) 


